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HOME TO THE WORLD’S FINEST  
COLLECTIBLE TIMEPIECES 

Phillips in Association with Bacs & Russo is the worldwide market leader in  
high-end watch sales. Alongside our auctions in Geneva, Hong Kong, and New York,  

we also offer a year-round, highly curated selection of watches sold at fixed prices  
through Phillips PERPETUAL’s physical and digital storefronts.

FIND OUT  
MORE

A Special Order, Possibly  
Unique, Cartier Crash PHILLIPS.COM
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More than a trend:  
the natural choice

Today, the luxury industry is uniquely positioned to 
drive necessary change in consumer habits (and, by 
extension, production). Luxury inspires, evokes dreams, 
and commands admiration, embodying human creativity 
at its finest. Through its aspirational appeal, it can make 
a significant impact through the values it upholds.

The RELUXURY & BARNES Pre-Loved Luxury Show 
targets those who envision a future where luxury and 
sustainability are one and the same. Visitors encounter 
both innovative sustainable projects and exceptional 
objects. 

“Passing on a legacy has always been a core value of 
the art of crafting beautiful things, be they cars, property, 
or luxury objects,” notes Thibault de Saint Vincent, 
Chairman of Barnes.

Fabienne Lupo, Founder and CEO of Reluxury, 
emphasizes, “Circularity in the luxury sector is no more 
a trend, it’s an obligation. Because luxury, through its 
innate values – quality, durability, repairability, heritage – 
is starting to reinvent the product lifecycle. Together, we 
have the power to adopt a new way of consuming.”

RELUXURY & BARNES  
Pre-Loved Luxury Show
Carrousel du Louvre
99, rue de Rivoli
75001 Paris

Metro
Lines 1 and 7
Palais Royal / Musée du Louvre
Exit Carrousel du Louvre

Friday	 15.11.24
	 2 PM – 8 PM

Saturday	 16.11.24
	 10 AM – 8 PM

Sunday	 17.11.24
	 10 AM – 5 PM

ReLuxuryevent.com
BARNES-international.com

Special thanks to 
all our Partners :

Alive

Autre Idée

eBay

Ethiwork

Fédération de la Mode Circulaire

Fondation de la Haute Horlogerie

Francéclat

GemGenève

L’École des Arts Joailliers, 
avec le soutien de Van Cleef & Arpels

Michelangelo Foundation

Phillips in Association with  
Bacs & Russo

SUP DE LUXE

UFBJOP

VincenzaOro Vintage

Watch & Jewellery Initiative 2030

We Are Club

Luxury embraces sustainability, championing  
timeless eco-conscious creations and leading  
the shift towards circular consumption.

Thibault de Saint Vincent,  
Chairman of BARNES  

Fabienne Lupo,  
Founder and CEO of ReLuxury

La circularité: plus qu’une tendance, 
une évidence

Aujourd’hui, l’industrie du luxe est 
particulièrement bien placée pour susciter les 
changements nécessaires dans les habitudes 
des consommateurs (et, par extension, dans 
la production). Le luxe inspire, fait rêver et 
suscite l’admiration, incarnant la créativité 
humaine dans ce qu’elle a de meilleur. Grâce à 
l’attrait qu’il exerce, le luxe peut avoir un impact 
significatif à travers les valeurs qu’il défend. Le 
salon ReLuxury & BARNES Pre-Loved Luxury 
Show s’adresse à celles et ceux qui imaginent 
un avenir où luxe et durabilité ne font qu’un.  
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The GemGenève space is an 
invitation to discover twelve 
international merchants of jewelry 
and precious stones: Faerber 
Collection, F. Torroni, La Galerie 
Parisienne, Horovitz & Totah, 
Humphrey Butler, Larochas 
Bijoux, Mikael Dan, Morelle 
Davidson, Paul Fisher, Steven 
Neckman, Swiss Pearls, Trinidad.

The GemGenève international jewelry show is 
bringing 12 of its exhibitors to the ReLuxury & 
BARNES Pre-Loved Luxury Show.

Exhibitors

eBay has championed the circular 
economy since the marketplace’s 
inception nearly three decades ago, 
and we’re proud to be returning  
to ReLuxury to continue our 
longstanding commitment to 
advancing and encouraging 
participation in circular fashion.

We’ll be focusing on the ways we 
have improved trust while making 
it easier for buyers, sellers and 
brands to engage with the circular 
economy through services like 
eBay Authenticity Guarantee, eBay 
consignment and eBay Live. 

Switzerland
Since 2018 
8 employees 
gemgeneve.com

USA
Since 1995
10’000+ employees
ebay.com

GemGenève 
R21, R22, R23, R24, R25, R26, R32

eBay 
R4

Supporting events like ReLuxury, 
which educate and expand access 
to sustainable practices, is an 
essential part of our mission to 
foster the innovations that will 
shape this industry’s future.

Activity A platform for buying and 
selling new or second-hand items.

Circularity Circularity is at the heart 
of eBay. The company facilitates the 
resale of items, giving them a new life.

Example Last summer, the 
“Rocket Man Resale” showcased 
hundreds of pieces directly 
from Elton John’s wardrobe.

Luxury… “is the emotional 
experience you feel when 
discovering a unique piece that 
seems tailormade for you.”

Activity An international fair 
dedicated to precious stones and 
jewelry, emphasizing craftsmanship, 
authenticity, design, and innovation.

Circularity Antique jewelry 
put back into circulation is an 
alternative to the production and 
consumption of new jewelry.

Example Restoring antique jewelry 
preserves cultural heritage and 
avoids new resource extraction.

Luxury... “is characterized by 
an intimate and personalized 
approach to the world of jewelry 
and precious stones.”



Collier « Belle Époque » à cinq rangs de perles fines, circa 1910
Collection Privée, avec l’autorisation du Albion Art Institute

© Albion Art Jewellery Institute

EXPOSITION

21 NOV. 

2024 
23 MARS 

2025

PARIS, 
CAPITALE 
DE LA
PERLE
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Activity Luxury watchmaker, 
specializing in chronographs.

Circularity The principle of circular-
ity is one of the pillars of Breitling’s 
strategy to make its operations as 
sustainable as possible.

Example Lightweight, foldable 
packaging made from recycled PET 
to minimizes new material extraction 
and reduces the carbon footprint for  
transport.

Luxury… “is a fusion of functionality, 
innovation, and ancestral craftsman-
ship to create durable and timeless 
products.”

Activity A marketplace to buy and 
sell certified preloved jewelry and 
watches with all related services.

Circularity Buying, selling or 
upcycling jewelry allows the reuse 
of noble materials and avoids new 
extraction.

Example Selling an old jewel to 
buy an even more cherished one, or 
transform it to keep its story but give 
it a new life.

Luxury… “is an unforgettable 
experience, best craftsmanship 
and quality to create unique and 
timeless pieces.”

Activity A platform for buying and 
selling authenticated and verified 
vintage and second-hand jewelry.

Circularity Castafiore promotes the 
circular economy by only offering 
vintage and second-hand pieces.

Example Castafiore democratizes 
vintage jewelry, still largely 
unknown to the public, and even 
modernizes it to prevent it from 
being forgotten in storage.

Luxury… “is access to beauty, 
craftsmanship, and uniqueness. 
Luxury is also about durability  
over time.”

Activity A communication strategy 
agency linking luxury brands with 
potential partners.

Circularity Luxury goods transcend 
time. They can be passed down and 
are, therefore, inherently circular.

Example Reinterpreting vintage 
objects into contemporary pieces 
to give them a new life and highlight 
unique craftsmanship.

Luxury… “is timelessness and rarity, 
but also the story behind each piece 
and each artisan who created it.”

Switzerland 
Since 1884 
536 employees 
breitling.com

France 
Since 2020 
15 employees 
58facettes.fr

Switzerland  
Since 2016
3 employees
brandsandpartners.com

Breitling 
R8

58 facettes 
R11

Castafiore 
R12

Brands and Partners 
R28

France 
Since 2022
7 employees
castafiore.fr

58 Facettes

Breitling

Castafiore



avec le soutien de Van Cleef & Arpels

Une histoire d’art, 
de science et de beauté 
à portée de livre.
L’École des Arts Joailliers
Hôtel de Mercy-Argenteau
16 bis boulevard Montmartre, Paris 9e
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Activity Auction house for luxury  
art objects, furniture, wines, spirits, 
and more.

Circularity Circularity is at the core 
of Drouot’s activities, providing a 
privileged space for the exchange  
of art pieces and historically 
valuable objects.

Example The auction house offers 
items that have been appreciated 
and preserved by several 
generations of enthusiasts before 
re-entering the market.

Luxury… “is craftsmanship, quality, 
rarity, and a story behind it.”

Activity A professional organization 
with more than 250 members.

Circularity Circularity is the 
organisation’s  “raison d’être”.

Example A selection of 8 actors 
who contribute to the promotion of 
circular luxury (Crush’on, Ethiwork, 
Prelovv, Personal Seller, Tilli, Prolong, 
WaveAuth, the Or Foundation).

Luxury… “is a beautiful, timeless, 
circular piece that can be repaired, 
passed on, shared, reused and 
recycled. It contributes to the 
regeneration of ecosystems.”

Activity Auction house specializing 
in antique and modern watches. 

Circularity Auctions contribute 
significantly to circularity by allowing 
the recirculation of existing objects, 
as alternatives to new ones. 

Example Iconeek encourages the 
recovery and recycling of watch 
components and precious materials. 

Luxury... “is distinguished by its 
combination of exclusivity, quality, 
and, for second-hand items  
in particular, rarity and provenance.”.

France 
Since 1852
150 employees
drouot.com

France  
Since 2022
9 employees
federationmodecirculaire.fr

Switzerland
Since 2014
2 employees
iconeek.com

Drouot 
R6

Fédération de la mode circulaire 
R9-R10

Iconeek 
R14

Drouot

Fédération de la mode circulaire

Iconeek
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Activity Online platform for buying 
and selling second-hand luxury 
goods, mainly leather goods, 
watches, and jewelry. 

Circularity Providing easy access 
to resale or second-hand purchases 
contributes to the very principles of 
circularity. 

Example Monogram further 
strengthens circularity by offering its 
consignors the opportunity to become 
buyers through its virtual wallet. 

Luxury... “must have a responsi-
ble and sustainable dimension, be 
concerned about its environmental 
impact, and aware of its values of 
sustainability.”

France 
Since 2007
~50 employees
monogramparis.com

Monogram  
R13

Activity Ethical and committed 
jewelry design house, 100% made 
in France. Jewelry made with 
“fairmined” gold and synthetic 
diamonds. 

Circularity JEM’s mission is to 
support the transformation of 
mining practices. 

Example Recovery of “fairmined” 
gold waste to produce recycled 
“fairmined” gold. 

Luxury... “is creating an intimate 
connection with the jewelry we wear, 
not only because we like it, but also 
because it symbolizes our responsi-
ble, sustainable, and ethical values.”

JEM (Jewellery Ethically Minded) 
R2

Monogram

France 
Since 2010
5 employees
jem-paris.com

Activity Eco-design and produc-
tion of watches with minimal impact 
on the environment and society. ID 
Genève is the first “impact native” 
luxury watch brand. 

Circularity Production in short 
supply chains with recycled and/or 
compostable materials. 

Examples Cases made from 
100% recycled steel from the Jura, 
reconditioned automatic calibers, 
bracelets made from plant-based 
materials, packaging made from 
mycelium. 

Luxury... “should be sustainably 
designed with closed-loop systems 
to minimize environmental impact.”

Switzerland 
Since 2020
10 employees
idwatch.ch

ID Genève 
R2

ID Genève JEM
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Activity 5 expert companies in the 
purchase, sale, and restoration of 
vintage watches.

Circularity The companies promote 
the resale of timepieces to give 
them a new life, thus avoiding any 
new production, a pillar of circularity.

Example Amplitude, Omniwatch, 
Françoise Paris, Sabiwatches, and 
l’Art du Temps will present a selection 
of exceptional vintage watches from 
the early 20th century to the 1970s.

Luxury... “is the excellence of 
knowhow that endures, it is an 
emotion that is passed on.”

Activity Auction house specializing 
in art, design, and jewelry. 

Circularity An auction house 
contributes to circularity by giving 
a new life to existing objects, as an 
alternative to buying new ones. 

Example A diamond ring already 
passed down through several 
generations, purchased at auction 
as an engagement ring by another 
family. 

Luxury... “is the choice of quality 
that can be handed down.”

Activity Valuation, purchase, 
transformation, restoration, and sale 
of second-hand jewelry and watches.

Circularity The company’s expert 
gemologists purchase unique 
pieces of jewelry and watches 
from individuals, which are then 
restored, revalued, and resold.

Example For the show: presentation 
of exceptional jewelry from the 
greatest jewelry and watchmaking 
houses, restored by French artisans.

Luxury... “is the perfect symbiosis 
between exception and sustainability, 
between rarity, excellent 
craftsmanship, environmental 
responsibility and circularity.”

France 
Since 1996
30+ employees
piasa.fr

France 
Since 2018
10 employees
rivluxe.fr

Vintage Watches Corner 
R15-16

Piasa 
R20

Rivluxe 
R17

France 
2017 to 2024
2-4 employees

Piasa Rivluxe Amplitude



BARNES

B1	 Italy

B2	 Spain

B3	 Propriétés  
	 et Châteaux

B4.1	 Paris

B4.2	 Bucarest

B5	 Lodges & Forets, 
	 Centre  
	 Val de Loire

B6	 BARNES 
	 Programmes neufs

B7	 Switzerland

B8	 Rentals

B9	 Swiss Mountains

B10	 BARNES  
	 Commercial  
	 Realty

B11	 Megève/	  
	 Mont-Blanc

B12	 BARNES 
	 Global Office

B13 	 3 Vallées

B14	 BARNES  
	 Family Office

B15	 Bordeaux

B16	 Occitanie

B17	 Lille

B18	 Portugal

B19	 Greece

B20	 Morocco

B21	 Mauritius

B22	 Belgium  
	 & Luxembourg

B23	 French Riviera  
	 & Monaco

B24	 Türkiye

B25	 Israel

B26	 Dubai

B27	 London

B28	 Deauville

B29	 Corsica  
	 & Cavallo

B30	 Atlantic Coast

B31	 Provence

B32	 West Coast

B33	 North America

B34	 St Barts

B35	 Quebec

BARNES Art de vivre

A1	 BARNES 			 
	 Art&Design

A2	 ASSOULINE

A3	 BARNES Yachting

A4 	 BARNES Interiors

A5 	 BARNES Fine Wines

BARNES Hospitality

H1	 Un Moment BARNES

H2 	 Maison Boissière  
	 BARNES Residences

H3 	 Atelier de Ricou

H4 	 Maison BARNES

Show map

B6

B8

B10 B22 B31

B18 B27

B12
B24

B33

B20 B29

B14

B16

B11 B23 B32

B19 B28

B13
B25

B34 B35

B21 B30

B15

B17
B26

B1B2

B3

B4.1

B4.2 B5 Restaurants

B7

B9

BARNES  
Art de vivre

BARNES  
HospitalityH1

A1

A3A2

A4 A5 L’Atelier Labcycling
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Showroom ReLuxury

R2	 ID Genève  
	 JEM 

R3	 Press Kiosk

R4	 eBay

R5	 CHAPOGET

R6	 Drouot

R7	 Antiquorum 
	 Romain REA

R8	 Breitling

R9	 Fashion Floor 
	 Generations Swiss  
	 In situ 
	 Intemporal Paris 
	 Thalie Paris 
	 Marie Olive

R10	 Fédération  
	 Mode Circulaire 
	 CrushOn 
	 Personal Seller 
	 Prelovv 
	 Prolong 
	 Tilli 
	 Wave-auth

R11	 58 Facettes

R12	 Castafiore

R13	 Monogram Paris

R14	 Iconeek

R16	 Vintage  
	 Watches Corner 
	 Amplitude 
	 Françoise Paris 
	 Sabiwatches 		
	 OmniWatch	  	
	 L’Art du temps

R17	 Rivluxe

R18	 Roche Bobois

R19	 Genesis 			 
	 Exhibition

R20	 Piasa

R21	 Steven Neckman 
	 Mikael Dan

R22	 Horovitz & Totah 
	 Larochas Bijoux

R23	 Faerber  
	 collection

R24	 La Galerie 
	 Parisienne 
	 F. Torroni SA

R25	 Paul Fisher

R26	 Humphrey Butler

R27	 Morelle Davidson 
	 Trinidad

R28	 Brands and Partners

R29	 Fondation de la  
	 Haute Horlogerie

R31	 ReLuxury 
	 Partners Lounge

R32	 Swiss Pearls

R2

R4

Restaurants

Restaurants

Talks Program with 
Financial Times

Champagne  
Louis Roederer  
& Roche Bobois  

VIP LOUNGE 

Cultural exhibition
Kevin Germanier

Labcycling

R5 R12 R13 R14 R20 R29

R6 R11 R19

R18

R21

R28

R10

R23

R22

R27

R32

R25

R26

R31

R24 Lounge GemGenève

R16

R17

R7

R8

R3

R9 FashionFloor
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4:55 PM - 5:25 PM: 
Transparency, traceability, authentication : The new normal 

Exploring how to offer transparency and trace your precious 
materials to ensure ethical approach with Aurélia Figueroa 
(Chief Sustainability Officer, Breitling), Andrew Rimmer 
(CEO, Opsydia), Fred Martel (Senior Vice President Sales 
& Business Development at MycoWorks) and main Partner 
eBay Keith Metcalfe (Director of Luxury - Europe eBay) 
moderated by Benjamin Teisseire  (Journalist Europa Star). 

5:30 PM - 6:00 PM: 
Circular inspirations

Discussion on circular inspiration and creativity with 
Laurence Benaïm (Journaliste, Author) and Kevin 
Germanier (Artistic Director, Kevin Germanier).

6:05 PM - 6:45 PM: 
Circular luxury as a Force for Good

Discussing the role of coalitions to drive systemic change moderated 
by Iris Van der Veken (Executive Director, Watch & Jewellery 
Initiative 2030) with Marie-Claire Daveu (Chief Sustainability and 
Institutional Affairs Officer, Kering), Bernadette Pinet-Cuoq (Executive 
President, UFBJOP), Hervé Buffet (General Delegate, Francéclat) 
and Stanislas de Quercize (Fédération de la Mode Circulaire).

6:50 PM - 7:30 PM: 
Leveraging intangible heritage thanks to Artificial Intelligence 

A panel on the role of AI in circular luxury with Laure Boulard (Ecole 
Boulle) , Frederic Rose (CEO imKi), and Olivia Dhordain (CEO 
Outboxing IP) moderated by Astrid Wendlandt (Miss Tweed).

7:35 PM - 7:55 PM:  Recrafting Luxury, a fireside chat with Hasna 
Kourda (Founder & CEO Save Your Wardrobe) with Diana Verde Nieto. 

Saturday, November 16, 2024 
Mixed Audience Day: Creating Trust and desirability  
in Pre-loved Luxury

10:00 AM: Event opens to the public

10:10 AM - 10:30 AM:  
The luxury circular and sustainable journey 

Key findings from Sup de Luxe Alumnis Marine BERTHOMIEU and 
Zoé PFOTNER on their whitepaper “Luxury and CSR 2025-2030” 
moderated by the President of Sup de Luxe, Thibault de la Rivière. 

10:35 AM - 11:05 AM:  4 min pitch sessions on 
transparency and traceability solutions challenged by 
an expert and a student from Sup de Luxe with

Lucas Maître (Founder, Wave Auth) 

Yann Le Floc’h (CEO & Co-Founder, Watch Certificate)

Basile Caillé (CEO, Horae) 

Martin Sophia (CEO, Zatap)

11:10 AM - 11:50 AM:  
Stradivarius and hospitality: When heritage and investment meet 

Violins preludes to engage in the art of hospitality and investing with 
Tristan Delmas (Directeur Hospitality, BARNES Hospitality) Philippe 
Astruc (BARNES Fine Violins) Laurent Lopez (master luthier) and 
Robert Dumitrescu (world famous violinist) moderated by a journalist.

11:55 AM - 12:25 PM: 
Transmission of know-how in the world of Champagne 

Frédéric Rouzaud (CEO, Roederer) interviewed by 
Thibaut de Saint Vincent (President, BARNES) 

1:25 PM - 1:55 PM: 
Heritage meets innovation

Burgundy and Willamette Valleys harmonious terroir A 30-minute panel 
with Rita Wolff, top producer in charge of BARNES Vineyard Portland, 
and Laure Azema, BARNES Vineyard & Wine Estate Consultant.

“RELUXURY & 
BARNES, 
Pre-Loved Luxury 
Show” TALKS 
PROGRAM in 
partnership with 
FINANCIAL TIMES
Overview of the Talks curated by 
ethiwork Céline Dassonville

Friday, November 15, 2024 
Professional & VIP Day: Celebrating the Renewal of Luxury

10:00 AM: Event Opening

Official opening, welcoming guests and participants.

11:00 AM: Opening Speech

With Fabienne Lupo (President and Co-Founder of ReLuxury), 
Thibaut de Saint Vincent (President, BARNES), and Stanislas 
de Quercize (Board Member, BARNES & ReLuxury). 

11:30 AM: Ribbon Cutting and Official Photos

11:45 PM - 1:45 PM: Cocktail

2:10 PM - 2:50 PM: 
Pre-loved market places

Panel discussions with Mari Corella (GM of Global Luxury at 
eBay), Beverly Sonego (Founder, Monogram Paris), Laurent 
Schwartz (CEO, Rivluxe), Guillaume de Carayon (CMO, 
BARNES) and Antoine de Rochefort (Deputy CEO of Drouot.
com) moderated by Nicolas Rebet (Retail Scope). 

2:55 PM - 3:30 PM: 
The Re​b​irth of French ​luxury real estate

A fireside chat with Richard Tzipine (CEO, BARNES) with the 
participation of Julien Bourdry (BARNES French Riviera), Philippe 
Thomine-Desmazures (BARNES Côte Basque) David Pretot 
(BARNES Mont-Blanc) moderated by Laurent Caillaud.  

3:35 PM - 4:15 PM: 
The emergence of the purpose led-luxury 

Panel with Sandrine Conseiller (CEO of De Beers Brands Group 
DeBeers), Amandine Ohayon ( Stella McCartney), Diana Verde 
Nieto (International Business & Sustainability Leader/Author), Eric 
Briones (General Director Journal du Luxe, Co-Founder Paris School 
of Luxury) moderated by Isabelle Grosmaitre. (Goodness&Co)

4:20 PM - 4:50 PM: 
 Preserving heritage: Balancing legacy and innovation 

Fire chat: discussion with Bénédicte Epinay (President & CEO 
Comité Colbert), Alberto Cavalli (Executive Director Michelangelo 
Foundation), moderation by Adrienne Klasa (Financial Times).
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2:00 PM - 2:40 PM: 
Preserving and enhancing exceptional luxury goods and properties 

Preservation and transmission of exceptional properties 
while innovating with interior architecture and design with 
Manon MALLAC-KOENIG (BARNES), Stéphanie de Ricou 
(Co-Director, Atelier de Ricou), Marc Bayard (Mobilier National) 
and Guillaume de Saint Lager (Co-founder, Paragone).

2:45 PM - 3:15 PM: 
Iconic vintage watches 

A masterclass by Pascal Ravessoud (Vice Président, 
Fondation de la Haute Horlogerie).

3:20 PM - 3:50 PM:  
The Art of collecting pre-loved watches

Discussion between experts on the art of collecting and actionning 
Pre-Loved Watches with Judikael Hirel (Journalist Figaro and author Le 
guide des montres vintage - Il est temps de vous faire plaisir, Editions 
du Cherche Midi), Pascal Ravessoud and Clément Finet (PHILLIPS in 
Association with BACS & RUSSO) moderated by Clio Godrèche (FHH).

3:55 PM - 4:25 PM: 
Celebrating 140 Years of Timeless Innovation with Breitling

A conversation between Paul Mulocher (Heritage 
Specialist, Breitling) and  Judikael Hirel (Journalist Figaro 
and author of Le guide des montres vintage - Il est temps 
de vous faire plaisir, Edition du Cherche Midi). 

4:30 PM - 5:25 PM: 
« Perles: Art & Science » 

A lecture with Laure-Hélène Delbot, Gemmologist and 
Professor L’ÉCOLE, School of Jewelry Arts with the support of 
Van Cleef & Arpels and Florent Guérif Jeweller, Art Historian 
and Lecturer at L’ÉCOLE, School of Jewelry Arts

What is a pearl? How is it formed? What is the difference between a 
natural pearl and a cultured pearl? Why does it hold such power over 
our imagination? Since prehistoric times, pearls have fascinated 
humanity, as evidenced by archaeological findings. From the 
Renaissance to the present day, the pearl has embodied the essence 
of beauty, triumph over adversity, sensuality, and even spirituality.

5:30 PM - 6:00 PM: 
The new luxury: Fair and circular

Panel: Defining the new luxury with Eric Newton (CEO, We Are Club), 
Nicolas Freudiger (Co-Founder & CEO, ID Genève Watch), Dorothée 
Contour (Founder & CEO, JEM Paris) and Julien Magitteri (Founder 
& CEO, Come) moderated by Céline Dassonville (CEO, ethiwork). 

6:05 PM - 6:35 PM: 
Curating and authenticating preloved items: 
Balancing singularity and trust

Discussing the best ways to curate and authenticate preloved 
items while highlighting their uniqueness. Panel with Alexis 
Blez (CEO & Founder, 58 Facettes), Camille Greco (Co-Founder, 
CrushOn), and Léa Levy (Co-Founder, Personal Seller), moderated 
by Ellie Dahan-Lamort (Fédération de la Mode Circulaire).

6:40 PM - 7:20 PM: 
Predictive preloved

Panel: Discussing the complexities of pricing and market trends 
in pre-loved luxury with Paul Montfort (Founder, Watches & Jewels 
for Eternity), Jules Pastor (Founder, Fantum Research), Jean-
Baptiste Fabre (Founder, Thirdman), and Marie-Caroline Randon 
(CEO/Co-Founder, PreLovv), moderated by Jonathan Siboni.

Sunday, November 17, 2024
Mixed Audience Day: Education & attractivity  
in Pre-loved and circular Luxury

10:00 AM: Event opens to the Public

10:10 AM - 10:40 AM: 
Trained and gain competences for a circular luxury

Panel: How to train for new luxury professions with Marta 
Marcheva (Executive Director , Sup de Luxe), Ashok Som 
(Professor ESSEC), and Michel Baldocchi (La Haute École 
de Joaillerie), moderated by Diana Verde Nieto.

10:45 AM - 11:15 AM: 
When Mauritius reconnects with its nature

Panel: Discussion between M. Heerun Ghurbhurun 
(Economic Development Board EDB Mauritius) and 
Outi de Falbaire (Director of BARNES Mauritius)  

11:20 AM - 11:50 AM: 
Redefining luxury ski resort experiences 
in the face of climate challenges

A panel on the future of mountain resorts with Gaël Lombart 
(BARNES Megève), Caroline Denat (Tourist office of Megève) 
and Rosario Galina (BARNES Verbier Director).

11:55 AM - 12:25 PM: 
Hype destinations: when the art of living and innovation combine

A panel with Enzo Rosani (BARNES Miami) and Guillaume de Villiers 
(BARNES CEO of Middle East) moderated by Laurent Caillaud.

1:25 PM - 1:55 PM: 
Seaside escapes: Exploring the allure of waterfront destinations

Panel with Luca Piettro UNGARO (BARNES Italie), Francisco XAVIER 
ESTEVES (BARNES Portugal), Rimma Pignet (BARNES Saint-Barthélemy), 
Alise DA MOSTO (BARNES Espagne) moderated by Laurent Caillaud.

2:00 PM - 2:40 PM: 
Precious pre-loved 

Authenticating and appraising a piece of 
jewellery with a view to its resale.

A talk with Véronique Tajan (Expert Gemologist Piasa) and Ronny 
Totah, (co-fondateur de GemGenève et directeur de la société 
Horovitz & Totah), Ida Faerber (directrice de la Faerber-Collection) 
Emmanuelle Chassard, (co-directrice de La Galerie Parisienne). 

2:45 PM - 3:25 PM: 
Pre-loved influence

A discussion with influencers RubiPigeon (TBC) , Arthur 
Garros (Lifestyle mode beauté), Nino Baraton (Culture) and 
Zacharie Maille (BARNES’s influencer) moderated by Raffaella 
Rossiello (ReLuxury & Rossiello Communications).

3:30 PM - 4:10 PM: 
The re-craft luxury way 

Panel Clemence Faure (Or Foundation), Antoinette Fine (co-founder 
Tilli), Tanguy Frécon (co-founder Prolong) and Laurie Mias (founder, 
Mono Skincare) discussing reparability and upcycling in the luxury 
sector with Lou Dana (Founder, Grâce, Podcast du Luxe). 

4:15 PM - 4:35 PM: 
Closing speech & key learnings

A summary of insights and takeaways from “RELUXURY 
& BARNES, Pre-Loved Luxury Show” 2024.
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FashionFloor

Cette sélection de startups propose des initiatives innovantes en 
matière d’économie circulaire. Des matériaux et cosmétiques aux outils 
numériques et chaînes d’approvisionnement transparentes, ces entre-
prises montrent que le luxe peut être à la fois durable et désirable.

Une sélection d’artisans spécialisés dans la réparation et la restaura-
tion, aux côtés de pionniers de l’upcycling et du recyclage. 

Des acteurs clés de la mode et des accessoires vintage proposent  
à la vente des pièces rares, singulières et/ou d’exception.

Labcycling L’Atelier
This selection of startups offers innovative initiatives in 
the circular economy. From sustainable materials and 
cosmetics to digital tools and transparent supply chains, 
these companies demonstrate that luxury can be both 
sustainable and desirable.

Two Fashion Exhibitions:

- Exhibition of Kevin Germanier’s creations 
   curated by Laurence Benaïm 

- Genesis Exhibition: seminal silhouettes
   from the 90’s curated by Terry Mesritz

A selection of artisans specializing in repair and 
restoration, alongside pioneers of upcycling and 
recycling. 

Key players in the vintage fashion and accessories 
industry sell rare, unique, and/or exceptional pieces.

ABP Concept

L’Atelier du Bracelet Parisien

Artisanal leather watch straps

www.abpconcept.paris

CHAPOGET

Luggage: the cabin trunk 
reinvented

www.chapoget.com

Hera

A data powered investment plat-
form for preloved luxury handbags  
www.hera.paris

Horae

Authentication, Digital Product 
Passport based  
on Blockchain technology

www.horae.io

Imki

Augmented creative AI  
solution for the Luxury  
and Fashion industry

www.imki.com

Initium

Watches and Jewelery Workshops

www.initium.swiss

MONO Skincare 

Sustainable cosmetics

www.monoskincare.com

MycoWorks

Sustainable and natural  
materials used for fashion,  
footwear, automotive  
and decor industries

www.mycoworks.com

Opsydia

Laser indentifiers technology  
for traceability of diamond, 
gemstone and jewellery

www.opsydia.com

Save Your Wardrobe

Digital wardrobe manager

www.saveyourwardrobe.com

Thirdman Auction

Art and luxury items auction 
platform

www.thirdman.auction

Visiodome  
A pioneer trunk for distance 
selling

www.visiodome.com

Watch Certificate

Watch certification platform

www.watchcertificate.com

ZATAP

Digital solution for product  
visualization and presentation

www.zatap.io

Atelier Emeraude

Fashion upcycling

www.atelieremeraude.ch

Bagage collection  

Purchase, sale and  
restoration of luggage  
and travel items

www.bagagecollection.com

Custom and Colors 

Italian creative workshop for 
leather goods customization

www.customandcolors.com

Eloïse Baro

The art of mosaic: restoration and 
creation of mosaics

www.eloisebaro.com

Gold Service

Ethical precious metals trading

www.gold-service.com

L’Art du Temps

Watch restoration  
and servicing 
www.artdutemps.shop

Le Bégonia d’Or 
Embroidery atelier specialized  
in golden embroidery

www.broderieor.com

Valérie MENUET

Recycled glass light fixtures

www.instagram.com/
valeriemenuet/

Generations Swiss

Luxury clothing brand.

www.generations.swiss

In Situ 

Vintage pieces from  
the 20th century. 

www.insitu-clothing.com

Intemporal Paris

www.intemporal.paris

Marie Olive

High-end vintage store

www.marieolive.fr

Thalie Paris

Eco luxury bags

www.thalieparis.com

Exhibitions

Kevin Germanier

Save your Wardrobe

Bagage Collection
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BARNES and  
the art of living

L’art de vivre selon BARNES

Chez BARNES, le luxe est un art de vivre. 
Réputé pour son expertise en immobilier, 
tant en France qu’à l’international, 
BARNES accompagne ses clients dans 
tous leurs projets. Des investissements 
aux voyages et aux passions, BARNES 
propose une expérience internationale 
sur-mesure partout dans le monde.
Fondée il y a plus de 25 ans, BARNES est 
devenu un acteur incontournable du marché 
de l’immobilier international haut de gamme.. 
Avec une présence dans 116 destinations à 
travers le monde, BARNES offre une sélection 
exclusive de propriétés prestigieuses.
Art de vivre
Plus que jamais, l’art de vivre à la française 
continue de faire rêver. BARNES s’est 
toujours engagé à célébrer cet héritage. 
Cet art de vivre s’étend à divers domaines, 
allant de l’immobilier de prestige à l’art 
et au design, en passant par le yachting, 
les rallyes automobiles et les vignobles. 
BARNES vous invite à entreprendre ce 
voyage avec l’aide de ses équipes, qui 
vous offriront expertise et conseils.

At BARNES, luxury is a way of life. Renowned 
for its expertise in real estate both in France 
and internationally, BARNES assists its clients 
in all their ventures. From investments to travel 
and passions, BARNES offers a bespoke global 
lifestyle experience around the world.
 
Founded over 25 years ago, BARNES 
has become a key player in the high-end 
international real estate market. With a presence 
in 116 destinations worldwide, BARNES provides 
an exclusive selection of prestigious properties. 

Art de vivre

More than ever, the French art de 
vivre continues to inspire dreams. 
BARNES has always been committed 
to celebrating this heritage. This art of 
living extends to various fields, from 
prestigious real estate and heritage 
to art and design, yachting, car rallies, 
and vineyards. BARNES invites you to 
embark on this journey with the help 
of its teams, who will provide you with 
expertise and guidance.
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Destinations

BARCELONE — BAVENO | LAC MAJEUR — BRABANT — BELGIUM COUNTRYSIDE — BRUXELLES — BUCAREST — BUDAPEST —  CÔME | LAC DE CÔME 
— DUBAÏ — GENÈVE — GRÈCE — ISTANBUL — LISBONNE | CASCAIS — LONDRES — LUXEMBOURG — MADRID — MARRAKECH — MIAMI — MILAN 
— MONACO — NEW YORK — PORTLAND — QUÉBEC | MONTRÉAL — ROME — SOFIA — WESTCHESTER AIX-LES-BAINS | CHAMBÉRY — ANNECY — 
BORDEAUX | LE BOUSCAT — LAC LÉMAN — GENEVOIS — LILLE — LYON — NANTES PARIS ET RÉGION PARISIENNE — PAYS DE GEX — TOULOUSE 
— AIX-EN-PROVENCE — ALPILLES & LUBERON — CENTRE SOLOGNE VAL DE LOIRE — MONTPELLIER | OCCITANIE — LA CLUSAZ | ARAVIS — CHAMO-
NIX — COURCHEVEL — CRANS-MONTANA — GSTAAD — LES MÉNUIRES — MEGÈVE — MÉRIBEL — PORTES DU SOLEIL — SAINT-GERVAIS | GRAND 
MASSIF — VERBIER — ZERMATT — ARCACHON — BEAULIEU |  CAP—FERRAT — BIARRITZ — CANNES — CAP FERRET — CASSIS — CORSE — COSTA 
BRAVA | EMPORDA — DEAUVILLE — HOSSEGOR —  ILE DE RÉ — ILE MAURICE — LA BAULE — LE LAVANDOU — LE POULIGUEN — LITTORAL-VAROIS 
— MARBELLA — MARESME — MARSEILLE — MOUGINS — OLBIA — PALMA — PORT LA GALÈRE — PORTO CERVO — PYLA—SUR—MER — SAINT—BARTH 
— SAINTE-MAXIME —  SAINT-JEAN-DE-LUZ — SAINT-TROPEZ — SAN SEBASTIAN — THÉOULE-SUR-MER – VALBONNE
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Hospitality

After diversifying into areas such as the acquisition 
of vineyards, art collections, and yachts, the brand is 
now expanding its expertise into luxury hospitality 
and event services through BARNES Hospitality.

This new department aims to position 
BARNES as an internation al luxury house 
promoting the French art de vivre. 

Since May 2024, three exclusive living spaces 
have been created: Maison BARNES in New 
York, Maison Boissière BARNES Residences 
in Paris, and Un Moment BARNES in Mougins. 
These initial creations mark the beginning of a 
series of upcoming developments, with future 
projects planned in Europe and the Middle East.

Bar & Lounge, Maison BARNES New York

Hospitality

Après s’être diversifiée dans des domaines 
tels que l’acquisition de vignobles, 
d’oeuvres d’art, et de yachts, BARNES 
étend désormais son expertise à l’hôtellerie 
de luxe et aux services événementiels 
grâce à BARNES Hospitality. Ce nouveau 
département vise à positionner BARNES 
comme une Maison de luxe internationale 
promouvant l’art de vivre à la française.
Depuis mai 2024, trois nouveaux lieux de 
vie exclusifs ont ouvert, marquant le début 
d’une série de projets de développement 
en Europe et au Moyen-Orient.
Maison BARNES, New York
Maison BARNES est un lieu de réception, fruit 
d’un partenariat avec le chef doublement étoilé 
Daniel Boulud, qui propose une expérience 
complète grâce à ses deux restaurants, un 
bar, un speakeasy, une cave à vin, des salons 
privés, des salles à manger exclusives et un 
Penthouse signé par Stéphanie de Ricou. 
Un moment BARNES, Mougins
Ce concept innovant combine une agence 
immobilière, un restaurant, une galerie 
d’art, une cave à vin, et une librairie. 
BARNES a créé un espace célébrant l’art 
de vivre méditerranéen, les plaisirs de la 
table, la convivialité, et le monde du vin.
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Un moment BARNES 
Opened since July 2024, this 
innovative concept combines a 
real estate agency, a restaurant, 
an art gallery, a wine cellar, and a 
bookstore in Mougins, a charming 
village on the Côte d’Azur renowned 
for its gastronomy and relaxed 
lifestyle. With this concept, 
BARNES has created a space that 
celebrates the Mediterranean art 
of living, the pleasures of the table, 
conviviality, and the world of wine. 
The venue features a shaded terrace 
and a pétanque court, offering 
a full Provençal experience. 

Maison BARNES 
Located in New York, in the 
prestigious Beekman building, 
Maison BARNES, inaugurated in 
May 2024, is an exclusive venue 
dedicated to the French art of living.

This Maison, with interiors designed 
by decorative painter Stéphanie de 
Ricou, is the result of a partnership 
between two-Michelin-starred 
chef Daniel Boulud and BARNES 
president Thibault de Saint Vincent. 
It is an exceptional address 
offering a complete experience 
with its two restaurants, a bar, a 
speakeasy, a wine cellar, private 
lounges, exclusive dining rooms, 
and a Penthouse. Traditional 
French cuisine, dear to the chef, is 
showcased in this unique setting.

Maison BARNES x Atelier de Ricou

Restaurant, Un Moment BARNES
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Maison Boissière BARNES 
Residence 
Inaugurated on June 13, 2024, this 
is the first luxury hotel residence of 
BARNES in Paris. It offers sixteen 
high-end apartments, including four 
“Signature” apartments. Designed in 
an Art Deco style, these apartments 
provide a peaceful, warm, and 
unique environment, catering to 
clients who seek the comfort of a 
home combined with the services 
of a luxury hotel. The project was 
personally overseen by Heidi Barnes, 
the founder of BARNES, who infused 
her vision and refinement into every 
step. To bring this ambition to life, she 
collaborated with Philippe Daraux, 
founder and artistic director of Mis en 
Demeure, as well as Manon Mallac 
Koenig, interior designer at BARNES.

Champagne Louis Roederer x 
Roche Bobois VIP Lounge offers 
an elegant space for meeting and 
exchanging ideas, in a beautifully 
designed and comfortable 
setting. Its champagnes are 
crafted using sustainable and 
responsaible viticultural practices.

Champagne Louis Roederer

Maison Boissière BARNES Residences

Maison Boissière 
BARNES Résidence

Inauguré le 13 juin 2024, c’est la première 
résidence hôtelière de luxe de BARNES à 
Paris. Elle propose seize appartements haut 
de gamme, dont quatre appartements 
« Signature ». Conçus dans un style Art Déco, 
ces appartements offrent un environnement 
paisible, chaleureux et unique, répondant 
aux clients qui recherchent le confort d’un 
chez-soi associé aux services d’un hôtel 
de luxe. Le projet a été personnellement 
supervisé par Heidi Barnes, la fondatrice 
de BARNES, qui a infusé sa vision et son 
raffinement à chaque étape. Pour donner vie à 
cette ambition, elle a collaboré avec Philippe 
Daraux, fondateur et directeur artistique 
de Mis en Demeure, ainsi qu’avec Manon 
Mallac Koenig, décoratrice chez BARNES.
Champagne Louis Roederer
Le lounge VIP Champagne Louis Roederer x 
Roche Bobois offre un espace élégant pour 
se rencontrer et échanger des idées, dans un 
cadre superbement conçu et confortable.
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French : français

Services conseil décoration et conception 3D en magasin

Love. Canapés arrondis, design Sacha Lakic.
Myrtéa & Yin Yang. Fauteuil et poufs, design Sacha Lakic.
Nonette. Lampadaires, design Cédric Ragot.

AP_SALONBARNES_220x260.indd   1AP_SALONBARNES_220x260.indd   1 10/10/2024   14:1810/10/2024   14:18



Collection245_200x260_FR.indd   1Collection245_200x260_FR.indd   1 23/10/2024   18:0723/10/2024   18:07


